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WAYS TO COLLABORATE OR PARTNER

Guest blog post
Group giveaway
Podcast interview
Livestream interview
Bundle

Summit

Blog tour

Book launch team

Blogger/artist collab

|G pods

Social media takeover
Collaboritive book
Collab products

Host a meetup
Aftiliate partners

Solo email swap

Gift guide

Prayer team



MY PARTNERSHIPS

Coloring book launch team
Jenny & Mindy - interview
for online conference
Ultimate Homemaking
Bundle

Instagram Pods

Guest blog posts

Book anthology - ABC’s of
God’s Love Letter

Bible Journaling
Conference

Fearless Creator Summit

Collabs with Claudia Klann
DailyFaith PLR

Sarah - a high profile
blogger who sent my
freebie to her LARGE email
list

Multiple summits, bundles
and giveaways

Dare to Draw Digitally
Virtual Retreat

Christ Centered Christmas
Collection

Brave Women Connect






MISTAKE #1.
UNBELIEF

Why would anyone want to partner with me?

All of you together are Christ’s body, and
each of you is a part of it. - 1 Cor. 12:27 NLT






Why would anyone want to partner with me?

Authors need advanced readers for their books

Podcasters need guests!

Media outlets need stories!

Artists need publicity

Membership hosts need content for their members

Newsletter owners need to nurture their list (and need a break
from writing emails)

Bloggers need articles

Summit & Conference hosts need speakers

Creativepreneurs need to grow their email lists

Bloggers need beautiful images to go with their beautiful writing
Artists need use cases for their artwork

Writers need illustrators

Bundle hosts need contributors

Authors need new customers

Artists need new customers

Everybody needs encouragement

Authors & Artists need admin support



AISTAKE #2: SHORT-TERM &
SELFISH THINKING

e Rushing the relationship

e Asking for a favor too soon before trust
has been established

e Instead focus on building long-term

mutually beneticial relationships



THE SOLUTION:

Be a Matchmaker!

e Introduce and connect people who serve the same target
audience or who have similar ideal customers

e When your prospective partners see you as someone
‘connected’ in your industry, you'll establish yourself as
someone they'll want to hang around. More importantly, it's
FUN to play matchmaker and watch your connections
collaborate!

e You are planting seeds. You are seen as generous. People
will want to reciprocate.



HOW?

Email introductions

Social media introductions
DM introductions

Create a FB group
Livestream - interview two
people whom you think
should meet each other
Host a meetup

ALSO

comment

Share

Give a review
Reply to their email



SELECTIVE

Wrong fit partnerships

AISTAKE #3: NOT E




THE SOLUTION:

Create Qualification Guidelines

e Values

Target audience

What value do they offer
Quality

Non-negotiables

e Can you promote them whole-heartedly







MISTAKE #4:
NOT INTENTIONAL

Lack of quality partners
Feast or famine



THE SOLUTION:

Don't wait for people to reach out to you

e Reach out regularly
e Track it
e Create your Dream 100 List




AISTAKE #5:
NO FOUNDATIONAL STRATEGY

| grew a list of people | didn't know how to
talk to or have anything else to offer them.



THE SOLUTION:

Start with the end in mind

e What do people need before...
e What do they need to believe before...
<o e How can you give them a quick win?



AISTAKE #5:
NOT PARTNERING WITH GOD

God wants to partner with you!



says .

STOP

Not RED

until Ged .- ===
says O = .




THERE IS NO BEST WAY
TO CHANGE THE WORLD.

THERE IS NO BEST WAY TO MAKE MONEY.

BUT THERE IS A BEST WAY
FOR YOU TO.




What you are called to...
is far BIGGER than it is possible
for you to do on your own.

“Never doubt God'’s mighty power to work in you and accomplish all this.
He will achieve infinitely more than your greatest request, your most
unbelievable dream, and exceed your wildest imagination! He will outdo
them all, for his miraculous power constantly energizes you.”

-Ephesians 3:20 TPT



GOD GIVES US CLUES TO
HOW HE WANTS TO PARTNER WITH US
Y THE DESIRES HE PUTS IN OUR HEARTS.

WHAT CLUES HAS HE ALREADY GIVEN YOU?

IF YOU WERE TO WRITE A
DREAM CREATIVE PROJECT BUCKET LIST,
WHAT WOULD BE ON IT?







