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Income Property
Blueprint

Part of the Magnet Method is letting people know you are there. You need to put out your “Open for
Business” sign and tell people you are an investor who is ready to take action.

Your brand won’'t be completed in one week but focus this week on getting started. Go back to your
Goal Setting Worksheet and be sure to add these tasks in.

Finding the right name for your investing business can have a significant impact on your success.
Here are some helpful suggestions to keep in mind when coming up with a business name:

Avoid hard-to-spell names

Don’t pick a name that could be limiting to your business
Conduct a thorough internet search

Get the .com domain name

Use a name that conveys some meaning

Get feedback on the name

Check out this example of how Keyspire came up with the name “Income Property Blueprint” for this
course:
Color Code

Red — Name already used by a similar Company/Product
Black — At first glance, these appear to be safe

| did a Google search for each name on the list. Based on that, | suggest ruling out the red and being
cautious with the orange names. Also, the top hits on Google for “Success Path” also include the

word “scam”.
Name Ideas:
1—SuccessPath- 9. The Income Property Plan
2. The Income Property 10.Income Property
Formula Fundamentals 17.Property Investing
3. Income Property Blueprint 11.Strategies for Income Fundamentals
Property Investing 18.Foundations for Success
12.The Income Property
6. Path to Results Method 20.Navigating Property
7. Pathway to Results Investing
8. Property Profits Plan 14.Investing with Intent



As you can see, the Keyspire Team considered a number of names and did thorough internet
searches. The final course name was discussed extensively and everyone on the team had the
opportunity to provide feedback.

Ask your community for feedback by asking people to vote on the three options.

'/
\é‘ Which option is the winner?

Consider what your business colors will be. Generally, businesses focus on 2 to 3 colors to make up
the core of their branding. There is a lot of information online about the psychology of color choice in
marketing. Certain colors are associated with different values or emotions; here are some examples.
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What colors should you use in marketing?

Often used to grab attention
of window shoppers

Seen as practical, timeless, and solid
Conservative, security, and reliability

Creates a call to action:
subscribe, buy, or sell;
Can be seen as
aggressive

Instructional, adventurous,
ecological, and calming
Associated with wealth
The easiest color for the
eye to process

Used to relax in stares
Good for science,
government, HR

Clean, calming, focused,
and professional
Creates the sensation

of trust and security
Often seen with banks,
legal, and corporate
businesses

Energy

Increases heart rate
Creates urgency
Often seen in
clearance sales

Used to calm and socthe
Often seen in beauty or
anti-aging products
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1, Ask your community for feedback by posting your business’s core values and
\é‘ the colors you selected for your brand.



Consistency is key! As you’re communicating with your network, ensure your branding is visible and
consistent when someone contacts you by email or phone.

[

Your name:

Your title:

Business name:

Contact information:

Logo:

Example of email signature:

Warm Regards,

Michael Sarracini
CEQ and Co-Founder

Keyspire®

Knowledge Empowers You®

123 Street Road
Townsville, ON A1B 2C3
Unit 4, 1st Floor
1-800-555-1234 x 567




Here’s an example of a voicemail message:

“Hello, you’ve reached Michael Sarracini of Keyspire. I'm sorry that I'm not available to
answer your call at the present time. Please leave your name, number, and a brief
message and | will contact you as soon as possible. Thank you.”

Even in today’s digital age, business cards are still a solid, classic and effective way to establish and
build brand recognition. They also give an image of professionalism and organization. You don’t need
a background in graphic design to create your business cards. There are many online resources that
offer various templates to make business cards a breeze. Check out Staples and Vista Print to get
started.

Here’s an example of Michael Sarracini’'s Keyspire business card:

1 KP)/SprPa Michael Sarracini
CEO and Co-Founder
1-800-555-1234 ext. 567

www.keyspire.com
123 Street Road
Townsville, ON A1B 2C3
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Insert a screenshot of your business card

é’i Share your business card with your community! Ask for feedback and start
\ letting people know about your brand!



	1: 
	2: 
	3: 
	Which option is the winner: 
	What are your businesss core values 1: 
	What are your businesss core values 2: 
	What are your businesss core values 3: 
	1_2: 
	2_2: 
	3_2: 
	Your name: 
	Your title: 
	Business name: 
	Contact information: 
	Logo: 
	Insert a screenshot of your business card: 
	Check Box1: Off
	Check Box2: Off
	Check Box3: Off
	Check Box4: Off
	Check Box5: Off
	Check Box6: Off
	Check Box7: Off
	Check Box8: Off
	Check Box9: Off


